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Methodology

Penn Schoen Berland conducted 1012 Internet interviews with US general population aged 18
and over from December 18-19, 2009. Overall, the margin of error is +/- 3.1%.

Audience N-Size Margin of Error %
U.S. General Population 1012 +/-3.1%
Male 486 +/-4.5%
Female 526 +/-4.3%
18-34 Year Olds 304 +/-5.6%
35-49 Year Olds 314 +/-5.6%
50+ Year Olds 394 +/-5.5%
Social Media Network Users (SMN Users)

Those who have ever created an account for a social 749 +/-3.6%
media network

Social Media Network Non-Users (Non-SMN Users)

Those who never have created an account for a social 263 +/-6.0%
media network




Key Findings

1. WhoUses Soci al Me di a, aSodal mEtisis bBoomirg mbiquitous,
but it remains driven by younger users. Usage preference differs by gender as well.

Social media networks are reaching a saturation point, but participation still skews young and
tech-savvy. 74% of respondents have created a profile on a social media network (SMN).
92% of 18-34 year olds have one, and they’re the audience most likely to link social media
networks to one another (92% have a profile) and trust recommendations through social media
networks. But SMN is creeping into the vast majority of lives, with 78% of 35-49 and 57% of the
50+ set having profiles

Women are more interested than men in using social media to communicate with their friends
and family, and keep up with events in their lives, whereas men are more interested in using
their networks to keep up with news events, find interesting articles, and do research. Women
also have stronger negative associations with social media network.

Among those who have not yet created a profile on a social media network, 60% report
that they “ dnoene'dt tfoe eblr otahdec with womerhfeeling moreistfoegly ,
about this than men. 33% of such respondents say social media is a waste of time.

2. What Social Media is Used For Now — and What it will be in the Future. Social
media will only become more integrated into our lives.

Respondents believe SMNs will play an important role in the future as 6 in 10 believe that
social media networks will become more integrated into our lives, with 3 in 4 18-34 year
olds feeling this way.

In the future, users expect both good and bad things from social media. 56% believe they
will make new friends, 47% think they will find a job and 29% think they will find a date. On the
downside, 21% anticipate potentially losing friends and 16% even worry they will lose a job.

Beyond family and friends, social media is also helping to shape consumer behavior. 31%
of social media network users have made purchases based on social media recommendations
received from friends or family and 68% of all respondents believe that such recommendations
are the same or better than traditional recommendations. In a key trend, 33% of 18-34 year
olds believe that recommendations they receive through social media are better than those
they receive through other means.

3. Where people want to access social media—and wheret hey’' d r alsdirser not .
prefer accessing their networks through computers and show little interest in other
types of consumer electronics that integrate social media features.

Computers are currently social media users’ preferred way to access their networks. Though
networks have made concerted efforts to create applications that allow access through
Smartphones, 36% of SMN users who own such devices do not use them to access
social media. And this is despite Smartphones’ greater than average market penetration
within this audience. 83% of Smartphone owners who use social media would prefer to access
their networks through a computer than through their Smartphone.

As consumer electronics companies consider options for integrating social media into
their devices, consumers as a whole remain skeptical about engaging with SMNs on
devices beyond a computer. Just 1 in 3 respondents think it’s likely that they’d use a social
media capability if it existed on their television, and only 1 in 4 would likely use social media
integrated with their digital camera. Some younger users show an interest in using “non-
traditional” consumer electronics to access social media networks if the device had the
capability in the future (MID, MP3, TV, etc), but such an interest is overall in the minority.



WHO USES SOCIAL MEDIA NETWORKS?

Beyond the demographic differences (younger, mostly), in general, users of social media
networks are simply more “tech savvy”’ — they are more comfortable using new technology, like
to have the newest and greatest technology, are early adopters and feel that technology
matters to them.

Please indicate how well each statement

describes you personally SMN User SMN Non User
Showing Describes/Does not Describe

I am comfortable using new technology 89/12 68/32
| like to feel like | am always connected to others 74/25 43/57
I Ilkg to have the newest and greatest technology 66/34 33/68
available

My friends turn to me for questions regarding

technology 65/36 39/61
| am an early adopter of technology 64/36 37/63
| feel alone when | do not have complete access 55/45 24/76
to technology

Technology does not matter to me 28/72 44/56

From a personality perspective, however, there are fewer differences between SMN Users and
Non-Users. Both groups tend to divide similarly in terms of social vs. quiet, shy vs. outgoing
and introducer vs. introducee. Without technology, the two groups probably might not look
much different. Once online, a key preference for being alone vs. being in a large group of
people emerges. SMN Users like being in groups and enjoy interacting online. SMN Non-Users
much prefer being alone — and actually don’t want to go online (84% prefer interacting offline)

at all.
SMN User SMN Non-User

Are you usually...
Very social 47 42
Rather quiet and reserved 53 58
Are you generally...
A private person 59 65
An open person 41 35
Are you generally...
Very shy person 41 42
\ery outgoing person 59 58
Do you prefer...
Interacting in person 67 84
Interacting online 33 16
Do you prefer...
Being alone 61 74
Being in a large group of people 39 26
In a large group, do you more often...
Introduce others 43 40
Get introduced 57 60




Nearly three of four respondents report having created an account with a social media network,
including 92% of 18-34 year-olds. 60% of who have not yet dipped their toes in the water says
it's because they don’t feel the need to broadcast their lives.

Have you ever created an account for
a social media network (examples

include Facebook, MySpace, - Male Female 18-34 3549 50+

LinkedIn, Twitter)?
Yes 74 75 73 92 78 57
No 26 25 27 8 22 43

Why have you not created an

2

accounts | Male Female *18-34 3549 50+
Open End

Asked among non-SMN users

:h%ont feel the need to broadcast my 60 58 63 59 65 59
It's a waste of time 33 33 34 58 29 31
I doqt believe it is a genuine way of 27 24 30 33 17 31
relating to others

| don't have enough time to devote to it 24 22 25 54 29 17
I doqt understand the point of social 22 20 o o o5 21
media networks

I doqt understand how to use social 14 9 19 0 9 18
media networks

| don't think the content is compelling 14 13 14 16 11 15
It does not seem reliable 14 11 17 23 16 12
It's too trendy 12 10 13 4 14 12
None of my friends/ family use it 11 13 10 0 14 12
| don't feel like people my age are 9 7 11 0 4 12
welcome

Security concerns / Not safe 5 4 5 14 9 2
Not interested / Have no need for one 2 1 3 0 0 3
Others 1 0 2 0 1 1
None of the above 1 0 2 0 0 2
Don't Know / No Response 3 7 0 2 4 3

*Nn=23

Facebook dominates the social media networking space. Unlike other sites, Facebook has
managed to infiltrate those who are 50+ and the same proportion of 50+ year olds and 18-34
year olds has signed up for this network.



Have you ever created an account

with any of the following social

media networks? . Male Female | 18-34 35-49
Showing those sayingi Ye s 0

Asked among SMN users

Facebook 85 81 89 83 90 83
Myspace 62 70 55 77 62 43
Youtube 52 62 42 68 57 25
Twitter 40 43 37 44 44 29
LinkedIn 19 22 17 22 24 11
Flickr 19 22 17 24 25 7
Friendster 13 16 11 18 18 3
Picasa 12 15 10 15 13 8
Digg 10 12 8 13 11 5
Plaxo 6 7 5 7 4 8
Yelp 5 8 3 9 5 0
Last.fm 5 8 2 9 3 2
Del.icio.us 5 7 2 8 5 1
Vimeo 4 5 2 8 1 2
Tumblr 4 4 3 6 3 1
Orkut 4 4 3 7 2 0
Loopt 3 3 3 6 2 1
ASmallWorld 3 3 2 5 2 2
Lala 2 2 2 4 1 2
Foursquare 2 3 1 4 1 1

Trial of a new social network is driven mainly by the recommendations of friends or family,
although 33% of younger users say that they like to be the first in their circle to try a new
network.

How do you decide which
social media networks you
use?

Asked among SMN users

| wait until my friends

Male Female 18-34 35-49 @ 50+

recommend a new social media 41 42 40 48 45 28
network

| wait until my family members

recommend a new social media 24 20 28 12 21 44
network

I like to pe the fl.rst onetotry a 21 27 15 33 19 6
new social media network

| wait until my colleagues

recommend a new social media 8 12 6 9 8 9
network

Other 6 6 6 3 3 9
Don't use them / Don't like them 1 1 2 0 2 2
Don't Know / No Response 12 7 16 8 13 14




e

Respondents say they primarily turn to online networks to communicate with friends and family
members, keep up with events in their friend’s lives and make plans with friends/social groups.

What do you primarily use social
media networks for?

Multiple responses permitted
Asked among SMN users

Male

Female 18-34 35-49 = 50+

Communicate with friends 68 66 71 73 69 62
Communicate with family members 61 54 68 62 66 56
IIi<veeesp up with the events in my friends 50 46 54 53 55 42
Make plans with friends/social groups 36 38 35 49 36 20
To post interesting links for the people in o8 26 30 36 27 20
my life

Keep up with news events 20 26 15 25 21 14
Unde_:rstand what people | follow are 20 20 20 o4 o4 11
buzzing about

Keep up with trending topics 19 26 12 28 18 7
To find interesting articles and items on

the Internet filtered through people | trust 15 18 13 15 1 13
To do research 14 17 11 18 14 8
To keep my followers updated throughout 14 16 12 19 15 5
the day

Communicate with people at my job 13 17 9 18 16 3
Interact with companies 11 12 10 10 16 7
Follow international events 9 13 5 13 8 3
Market my business 8 12 5 9 12 4
Interact with celebrities 7 7 8 10 8 3
Interact with politicians 5 6 4 6 3 5
Entertamment: Games / Listen to music / 3 2 3 2 4 >
Watch videos, etc.

Others 4 2 4 3 2 5
None of the above 4 3 5 1 4 7
Don't Know / No Response 1 2 1 1 1 2

Privacy remains important to social media network users, even though the majority say they
use the services to share their opinions; 92% report there are certain things that they do not
share on social media networks, and only 34% say that they spend the majority of their time on
such networks posting items about their own life.

Please read the statements

below about social media

networks in general. Please
indicate how much you agree All
or disagree with each.

Asked among SMN users

Showing Agree/Disagree

Male

Female

18- 34

35-49

|

There are certain things that |

do not share on social media 92/8 90/10 95/5 91/8 94/5 91/9
networks

| like to read about other 73/28 74127 72127 81/20 72/28 63/37




people’s lives

| prefer to use social media to
communicate with a large 65/35 69/31 61/40 81/19 68/32 41/59
network of people

| prefer social media networks
that are specific to certain 63/37 71/28 54/45 68/31 62/39 57/44
interests

| prefer to use social media
networks to communicate one 63/36 65/35 61/39 69/30 64/36 54/46
on one

| enjoy sharing reviews on
social media networks

| use social media networks to
voice my opinions

| use social media networks to
learn about different products
If I had the availability | would
always be on social media 37164 45/55 28/72 56/44 33/66 15/85
networks

| spend most of my time on
social media networks posting 34/66 39/61 28/72 51/49 29/71 17/84
things about my own life

I am willing to voice anything
about my personal life on social| 27/72 34/65 20/80 40/60 28/72 12/89
media networks

62/39 67/32 56/44 71/29 65/35 48/53

59/40 68/31 51/48 72/28 61/39 43/57

52/48 61/39 44/56 58/42 59/41 37/63

You will now see some
attributes and be asked how
much the following
statements describe social
media networks. Please use a
scale of 1-9, with 1 meaning

the attri bute ¢ Male Female 18-34 35-49

describe” soci ¢

networks and 9 meaning the

attribute “ comg

descri bes” SoCIi

networks

Showing 8+9

Are ways to connect with others| 59 56 61 63 65 52 67 35
Are accessible 53 48 57 53 59 48 58 37
Are fun 37 35 40 47 44 26 47 12
Are innovative 31 31 32 37 33 26 37 16
Are cool 28 26 30 39 32 17 35 7
Are intrusive 23 19 25 21 16 28 15 43
Are empowering 21 21 20 27 22 15 25 9
Are meaningful 21 22 21 29 26 13 28 6
Are wastes of time 19 16 24 14 17 27 10 47
Are _mlsrepresentatlons of 19 16 21 17 19 22 14 35
reality




Are annoying 17 12 21 12 14 23 9 37
Are ethical 16 13 18 20 16 12 19 6
Are sophisticated 15 14 17 23 15 10 19 6
Are intimidating 9 5 12 8 9 11 7 14

HOW PEOPLE USE SOCIAL MEDIA NOW - ANDWHEREWE'™ RE HEADED

Social media networks are not a fad. Respondents foresee these sites as playing an important
role in the future as 6 in 10 believe that social media networks will become more integrated into
our lives, with 3 in 4 18-34 year olds feeling this way.

Which of the following is
closer to your view?

Male |Female 18-34 35-49 50+

In the future, social media
networks will become more 58 63 53 74 61 44 68 29
integrated into our lives.

In the future, we will have
become tired of the intrusion of

) ; : 24 23 24 17 20 32 17 43
social media networks into our
lives.
Don’t know 18 14 22 9 19 24 15 28

Surprisingly, many more users report being connected to family members on social media
networks than report being connected to friends through them. And though it’s often said that
social media networks are like high school parties, in that they’re over when the parents show
up, 68% report maintaining cross-generational family connections through the services.

Which of the following people are you

. i . >
connected with on social media networks? Male Eemale 18- 34 35-49 50+

Multiple responses permitted
Asked among SMN users

Family 79 75 82 81 81 73
Friends met offline 59 58 60 71 58 46
Classmates 51 52 50 65 51 32
Friends met online 45 51 40 55 44 34
Colleagues from a previous job 32 35 30 42 35 16
Partner/Spouse 25 26 24 38 27 7
Colleagues from current job 23 26 20 33 25 8
Romantic interests 16 23 10 27 15 4
Teachers/professors 12 14 11 24 9 2
Bosses 8 9 6 12 9 2
Job recruiters 8 10 7 12 10 3
None of the above 3 2 4 0 4 4




Do you have cross generational family
connections on any social media networks? For
example, are you connected to your parents, or
children?

Asked among those who are connected to their

All

Male Female 18- 34 35-49 50+

family
Yes

68

67

69

70

67

66

No

31

32

30

30

31

32

Social media networks have established themselves as venues for the formation of friendships,
and users generally believe that they will continue to serve this purpose in the future (though a
significant age divide exists on this question between younger and older users). In contrast,
only 7% of users report having lost friends as a result of participation in social media, and 65%
rule out the possibility that they will do so in the future. In light of these findings, it's possible to
conclude that as social media usership grows, so will the volume of friendships individuals
maintain overall. The other possibility, of course, is that users do not currently perceive the

danger in SMNs.

Have you made new friends through

social media networks? Male Female 18- 34

Asked among SMN users \

Yes 61 74 49 77 61 42
No 37 26 48 22 36 56
Don’t know 2 1 3 1 3 1

Do you plan on making new friends
in the future through social media
networks?

Asked among SMN users

Male Female 18-34

Yes 56 68 43 70 58 35
No 29 20 37 20 26 43
Don’t know 16 12 19 10 16 22

Have you lost friends because of

social media networks? | Male Female 18-34

Asked among SMN users

Yes 7 10 5 16 4 1
No 91 88 93 82 95 98
Don’t know 2 2 1 3 1 2

Do you think you could potentially
lose friends in the future because of

social media networks? e [Femrele ) e 2

Asked among SMN users ‘

Yes 21 27 15 28 20 12
No 65 60 69 60 68 68
Don’t know 14 13 16 12 12 21




Only 14% of social media users have gone out on a date with someone they’ve met on one of
their networks — but 29% say that it's possible in the future.

Have you ever gone out on a date ‘
with someone you met on a social

: : All Male |Female  18-34 | 35-49 50+
networking website?

Asked among SMN users ‘

Yes 14 20 9 21 13 6

No 86 80 91 79 87 93

Do you think you could
potentially go out on a date with

someone you met on a social All Female 18-34 35-49
networking website? ‘

Asked among SMN users

Yes 29 46 14 44 32 8
No 59 46 71 44 58 79
Don’t know 12 8 15 12 10 13

Social media is already having a significant impact on the process of searching for a job. Only
6% of social media users have already found a job through one of their networks, but 47%
believe that it is possible in the future. But while social media is emerging as a serious tool for
job-seekers, 16% of SMN users also believe SMNs could lead to job loss at some point in the
future. These fears are no doubt driven somewhat by high-profile instances of such firings, as
only 1% say they've actually experienced such a termination themselves.

Have you ever found a job through |

social media networks? All Male Female 18-34 35-49
Asked among SMN users

Yes 6 7 5 9 5 1
No 94 93 95 91 95 99

Do you think you could potentially

find a job in the future through

social media networks?

Asked among SMN users ‘

Male Female 18-34 | 35-49

Yes 47 55 38 62 47 26
No 33 29 37 26 25 51
Don’t know 21 16 25 12 29 23

Do you think you could potentially
lose your job in the future

because of a social media All | Male Female 18-34 35-49
network?

Asked among SMN users

Yes 16 24 9 21 17 7
No 75 69 81 70 71 86
Don’t know 9 7 10 8 12 6

10




Social media is already becoming integrated into many users’ daily work life, particularly that of
the youngest cohort — and nearly 1 in 4 users believes that their job will somehow involve
social media on a daily basis in the future.

Does your job involve social
media networks in your daily

Male |Female  18-34 | 35-49 50+

work?

Asked among SMN users

Yes 6 7 6 10 5 3
No 92 90 93 87 94 95
Don’t know 2 3 1 3 1 2

Do you think your job may
involve social media networks in
your daily work in the future?

Asked among SMN users

Male Female 18-34 35-49 @ 50+

Yes 23 31 16 34 29 5
No 65 58 71 56 61 80
Don’t know 12 11 13 10 10 15

31% of users have made purchases based on recommendations they’ve received from friends
or family through social media, and 68% of all respondents believe that such recommendations
are the same or better than recommendations made through traditional methods. 33% of 18-34

year olds believe that recommendations they receive through social media are better than

those they receive through other means.

Have you ever made any purchases based on
recommendations you have received through

friends or family on a social media network?

Male Female 18-34 35-49 50+

Asked among SMN users
Yes 31

36 26 43 34 12

No 65

60 70 51 61 87

In general, do you
think
recommendations
received from a

social media network Female| 18-34
are better, worse, or

recommendations?

Better 18 22 14 33 17 6 23 3
The same 50 51 49 47 55 47 56 31
\Worse 13 14 11 9 13 15 6 31

11




ACCESSING SOCIAL MEDIA — WHERE AND HOW, BOTH NOW AND IN THE FUTURE

Despite social media networks’ incursion into the mobile space, users overwhelmingly prefer to
access the services at home. Younger users report higher incidences of use in other venues
than do the members of other age cohorts.

Computers, particularly desktops and traditional laptops, are currently social media users’
preferred way to access their networks. Though networks have made concerted efforts to
create applications that allow access through Smartphones, 36% of SMN users who own such
devices do not use them to access social media — despite Smartphones’ greater than average
market penetration among this audience. And 83% of Smartphone owners who use social
media would prefer to access their networks through a computer than through their
Smartphone, if given the choice.

Indeed, as consumer electronics companies consider options for integrating social media into
their devices, consumers as a whole remain skeptical about engaging with SMNs on devices
beyond computer. Just 1 in 3 respondents think it’s likely that they’d use a social media
capability if it existed on their television, and only 20% would likely use social media integrated
with their DVR.

In what locations do you primarily access social media

networks? Male Female 18-34 35-49 50+
Asked among SMN users

Home 96 96 96 95 96 96
Work 18 26 9 26 19 5
At a friend's house 14 17 12 27 8 5
Library 11 16 6 21 6 3
Internet Café 7 9 6 16 3 1
In a car 6 8 5 11 5 2
At a restaurant 5 7 2 10 1 2
On public transportation 5 6 3 9 3 1
At the mall/in a store 4 5 3 9 2 1
Park 4 5 2 8 2 0
On the street 4 6 3 9 2 0
In a theater 3 3 2 6 0 1
None of the above 1 0 2 0 1 2

Which of the following technology devices do you own? SMN Sl
Showing those saying fiOwno Female User  Non-
User
Television 96 95 96 96 97
DVD Player 93 93 92 94 88
Alarm clock 92 92 93 92 91
Desktop computer 87 88 85 87 85
Digital camera 81 82 79 84 72
Mobile Phone 79 79 79 81 73
Laptop computer 62 67 57 65 53
HDTV 55 60 51 59 45
MP3 player 54 59 50 63 28
Video game console 53 60 47 62 31

12




DVR 44 42 46 47 36
Portable Game System 35 37 34 42 17
Aut(_)mqblle dashboard device (such as satellite radio or o8 30 27 32 18
navigation system)

Smartphone 27 34 21 33 12
Blu-Ray player 21 27 16 26 9
Netbook computer 15 18 13 18 7
MID (Mobile Internet Device) 15 19 11 18 7
Slingbox 5 7 3 6 2

Do you use these to access social media networks?

Asked among SMN users who own each specific product All | Male Female
Showing Access

Desktop computer 88 92 84
Laptop computer 85 87 84
Netbook computer 69 79 54*
Smartphone 64 61 69
MID (Mobile Internet Device) 57 69 41*
Mobile phone 26 29 23
Blu-Ray player 22 24 19
Video game console 19 21 17
Portable game system 19 28 11
Automobile dashboard device (such as through satellite radio or navigation 17 22 11
system)

HDTV 16 20 11
MP3 player 16 20 11
Digital camera 13 16 10
DVR 12 16 10
Television 11 13 10
DVD player 9 12 7
Alarm clock 8 9 8

*Low base size

If the following device had the capability to
access social media networks in the future,

how likely would you be to use that capability Male Female 18-34 35-49
on this device?
Showing Likely

Desktop computer 69 74 64 82 72 55
Laptop computer 64 71 60 85 67 47
Netbook computer 46 51 42 66 49 27
Smartphone 45 49 40 71 48 21
Mobile phone 44 50 40 70 a7 22
Television 33 37 29 51 33 20
MID (Mobile Internet Device) 31 37 26 59 31 10
MP3 player 29 33 26 56 28 12
VVideo game console 28 33 24 52 27 10
HDTV 28 35 23 46 28 15
Portable game system 26 32 20 51 24 9

13



Digital camera 25 28 22 41 24 14
Autor_nobﬂe_dashbomd d_eV|ce (such as through 24 26 21 43 21 11
satellite radio or navigation system)

DVD player 22 24 19 34 20 12
DVR 20 22 16 33 17 10
Blu-Ray player 20 22 18 39 15 9
Alarm clock 16 17 14 23 16 10
Slingbox 15 17 14 30 14 4

Have you ever linked any of your social
media network accounts to one another?

(For example, linking your Twitter feed to  All Male Female
your Facebook account).

Asked among SMN users

Yes 17 20 14

27

No 81 78 84

72

If you could choose to access social media networks through a
Smartphone or a computer, which would you prefer?

Among SMN users and Smartphone owners
Computer

83

Smartphone

16

How often do you use social media applications on your

Smartphone?

Among Smartphone owners and those who access SMN on their

Smartphone

More than once a day 33 33 33
Once a day 24 28 19
A few times a week 23 22 24
Once a week 7 3 12
A few times a month 7 9 4
Once a month 4 3 5
Never 2 1 2

SMN users who do not access their social media networks through their Smartphones state a
clear preference for accessing them through their computers. Notably for social media
companies, 16% say it's because they’re unhappy with the user interfaces.

Why do you not access social media networks on your Smartphone?

Those who own a Smartphone, are SMN users but do not access SMN on

their Smartphone

| would rather access social media networks from a computer 55
\Waste of time 18
| am not comfortable being connected to social media networks at all times 18
Not happy with the user interface of social media network applications for 16
Smartphones

Unreliable network 6

14




Cost / Additional fees to use 4
Others
Don't Know / No Response 9

o

Though social media users who own Smartphones prefer to access their networks through a
computer, 75% say that the ability to access social media networks was at least somewhat
important to their purchase decision.

How important was the ability to access social media

.
networks on your Smartphone to your purchase decision? Male Female

Among SMN users and those who access SMN on their

Smartphone

Important 75 79 69
\ery important 35 40 28
Somewhat important 40 39 41
Unimportant 25 20 32
Somewhat unimportant 15 14 17
\Very unimportant 10 6 15

Consumers are also skeptical about social media integration into their operating systems,
though nearly 1 in 5 of social media network users have integrated one or more of their social
media accounts into their customizable web page such as iGoogle or My Yahoo.

Would you be interested in having a
social media network integrated into

your operating system? (Examples Male Female 18- 34 35-49 50+
include if Facebook or Twitter came pre-
loaded on your computer)

Yes 27 33 21 45 28 12 35 5
No 60 54 64 48 56 72 50 88
Don’t know 14 13 14 7 16 16 16 8

Do you use a customizable web page
from a major web company?

(Examples include iGoogle or My All | Male Female 18- 34 35-49 50+

Yahoo)?
Yes 38 43 34 43 45 30 43 25
No 58 54 63 57 51 65 54 71

Have you integrated any of your social media network
accounts into your customizable web page (Examples
include iGoogle or My Yahoo)?

Asked among SMN Users

Yes 17 19 15 22 20 6

Male Female 18-34 35-49 50+

No 81 78 83 77 76 91

Do you play videogames | \

on aconsole onlineover All | Male Female 18- 34
the Internet? \ \




Yes

24

30

18

48

19

29

No

76

69

81

51

79

91

70

90

Was the online
experience a key part
of your decision to
purchase a videogame
console?

Among those who own
a video game console

Yes

All

28

. Male

31

Female 18-34

23

43

35-49

18

50+

10

31

No

70

68

73

55

80

87

67

91

Do you link your gamer identity to any social media networks?
(Examples include linking your gamer identity with Facebook).
Among SMN users and those who play video game consoles

online over the Internet
Yes

28

Female

22

No

68

69

Do you integrate your portable gaming

profile into your gaming profile?

Among those who own a portable

gaming device

Yes

19

Male

25

13

Female 18- 34

34

No

7

71

83

64

Why do you not use
any networks to play
videogames over the
Internet?

Multiple responses
permitted

Among those who do
not play video games
on a console over the
Internet

. Male

Female 18-34 35-49

Don't see a point to it 26 24 28 26 21 30 24 31
The games | enjoy are

better for single players ze ze 21 2s ze ze ze zs
Don't want to connect to

others 17 18 16 20 23 12 17 18
Too complicated to work 9 8 10 15 13 4 12 2
_Do not play videogames 3 3 3 3 3 3 3 3
in general much

No time 2 1 2 3 2 1 2 1
All of the above 11 11 12 7 7 16 10 13

16




Others 2 2 1 3 2 1 2 1

None of the above 11 11 11 8 13 11 11 12

Don't Know / No
Response

35% of SMN users have listened to music through one of the networks — a rate driven by
MySpace, besting Facebook as well as more music-focused competitors such as Last.fm and
new arrival Lala, whose clips are now being served in Google searches.

Do you listen to music through a social

media network? All Male Female 18-34 35-49 |
Among SMN users

Yes 35 43 28 53 32 17
No 63 56 70 45 65 83

Have you integrated any music

websites into your social media Male Female 18-34 = 35-49

networks?

Among SMN users

Yes 17 20 14 28 16 4
No 81 77 85 69 81 95

Which social networking media website do you listen to music on?
Multiple responses permitted; Among SMN users who have integrated music
websites into their social media networks

MySpace 71
Facebook 51
Last.fm 16
Lala 7
YouTube 4
Others 5
Would you be

interested in being able

to listen to your music . Male Female 18-34 35-49

through a social media

network?

Yes 33 38 28 61 31 12 41 8
No 57 52 61 34 56 76 47 86
Don’t know 11 10 11 6 13 12 12 7

Would you be more or less interested in ‘
purchasing music if you could link it to Male Female 18-34 35-49

social media networks?
Among SMN users ‘

More Interested 45 56 34 66 46 17
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Much more interested 15 17 12 27 11 3
Somewhat more interested 30 39 22 39 35 14
Less Interested 55 44 66 34 54 83
Somewhat uninterested 30 27 34 23 36 33
\Very uninterested 25 17 32 11 18 50
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