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Introduction

Dear D Participant:

As you know, D: All Things Digital takes technology’s leading thinkers off-script to 
illuminate the industry’s impact on our present and future. And of course, this year it 
does so against a backdrop of extraordinary financial, social, and political uncertainty.  
To bring consumers’ voices into the discussion, D creators and executive producers 
Walt Mossberg and Kara Swisher enlisted the research analysts at Penn, Schoen & 
Berland Associates (PSB) to survey the American public’s views on many of today’s most 
important tech issues. From May 10-13, 2009, we interviewed consumers online about 
their perspectives on today’s leading and emergent tech trends, including smart phones, 
mobile applications, social media, netbooks, and cloud computing, as well as on the ways 
the recession is causing those perspectives to change. We think the results will interest 
and surprise you.

Sincerely,
Mark Penn, Don Baer & the PSB team



SMARTPHONES TODAY

82%
don’t own a smartphone for personal use—yet. 

would prefer to buy a mobile device and a service
contract from the same company.81%

say they are satisfied with their wireless carrier.90%

They might seem ubiquitous to you, 		                   
          but only 

own a smartphone
for personal use.
The opportunity for 
growth is huge. 18



SMARTPHONES IN THE FUTURE

$5

the TOP
out of THINGS consumers 

want to do with their 
smart phone in the future 
involve entertainment.

think location-based applications invade their
          privacy—but only 12% of Gen Y do.

4 5
21%

is the price ceiling for mobile applications for a plurality of users.

Which of the following actions do you currently do on your mobile device, or would you want 
to do? For each, please indicate whether it’s something you currently do, do not do but would 
want to on your next phone, or do not want to do. 

Send and receive personal emails

MAKE and receive PHONE CALLS

Download movies/videos

Download music

Use social media applications like Facebook or Twitter

Send and receive emails for work

Watch live TV

Listen to streaming music

Play games

Watch web video

Listen to downloaded music

Use other applications

Surf the web

Use maps

Watch downloaded movies or video

ALL
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Ranked by want to do, but don’t currently.



SOCIAL NETWORKING: MYSpace & FACEBOOK

more educated
& affluent,
but its slice of the pie appears to be expanding across demographics. 

of Myspace users report having decreased their usage. 

of the people who have decreased Myspace usage say
it’s because they’re using Facebook more.   52

61
%

%

Facebook’s
USERS ARE currently



the twitter phenomenon

%37of those who don’t have a Twitter account say the reason 
is that they don’t need to broadcast their life.

28%
of those who don’t have a Twitter account say they 

don’t understand the point of Twitter. 

60%
of Twitter users say they would be willing to see 

some sort of advertising on the service. 

oprah aside, twitter
is still really in its infancy—a relatively small number 
have accounts, and there are real barriers to signing up. The 
company has a real opportunity to grow if it can help people 
identify reasons to use its services. 

IF DO NOT HAVE A TWITTER ACCOUNT: 
Why do you not have a Twitter account? Please select up to two reasons. ALL Gen y

I don’t have enough time to devote to it

I don’t think the content is compelling

There is too much spam

Don’t Know

I don’t feel the need to broadcast my life

None of my friends use it
I don’t understand how to use it

It’s too trendy

OTHER

I don’t understand the point of Twitter

The new Facebook is a better version of the same function
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netbooks & Touchscreen computers

consumers are not convinced

they need a
new type of
computer—yet.

Familiarity, Ownership & Interest. NETBOOKS touchscreen computers

% Familiar with the term

% Who would purchase in the next year

% Who current own

% Who have no interest in purchasing
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cloud computing

%65don’t plan to use cloud computing in the future—even 
though they already DO.

30%
of people who don’t currently compute in the cloud  

20%
are concerned about data loss. cite privacy concerns, and 

are unfamiliar with the term, 
meaning that consumers need
to be educated about how it
can help them.   90IF DO NOT PLAN TO USE CLOUD COMPUTING: 

Why not? You may select up to two responses. ALL

I don’t really understand what cloud computing is

OTHER

Happy with my current software solutions

Too complicated
Concerned about losing data served on another company’s servers

DON’t KNOW

Not confident in the privacy of cloud computing

Cloud software is not as sophisticated as the software I currently use
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search engines: word of mouth is key

Word of mouth is the most 
effective way to drive trial 
of new search engines—it’s 

of the
population.

influential 
among33Which of the following types of communications would make you 

interested in trying a new search engine? ALL

Integration into software or online tools I already use

Celebrity endorsement

don’t know

word of mouth

Television advertisements
news coverage

other

none of the above

product review

Opinion coverage
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broadband internet

74% 95%

subscribe to Broadband internet.

are at least somewhat satisfied with their 
broadband provider. 

believe that compared to 
the rest of the world, 
american broadband 
internet is fast and cheap—
even though it’s not. And there’s 
very little support for federal 
government action to improve it.68Which of the following is closer to your view? ALL

The Federal government should step in and use federal money to make broadband 
Internet in the US faster, more widespread, and more affordable

It’s not the government’s role to improve broadband, we need to rely on
innovation from American companies and competition in the market, just like
in other competitive markets.
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media habits 92
45

%
%

do not pay for any news content on 
the Internet currently.

visited a newspaper website in the last month—more 
than craigslist (29%).

don’t know whether they think it’s fair
for news websites to summarize 

news content produced and
paid for by other organizations. 

And there appears to be space online for paid content:
are already willing to pay $25 for online content per month. 

say they are willing to pay for some types of news.

24
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%

34%

newspaper
content is extremely
popular on the
internet, even as
the dead tree editions die.



the economic climate 
has caused

to postpone or cancel
consumer purchases they 
would otherwise have made 
in the next 12 months. What 
lives? Lipstick and DVDs.56economy
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plan to buy DVDs or Blu-Ray Discs.

plan to buy a current generation 
gaming system. 

plan to buy flat-panel TVs.

plan to upgrade to the new version 
of software they already own. 

Items Americans plan to purchase despite the recession. ALL

A music performance video game like Rock Band or Guitar Hero

Movies on DVD or Blu-Ray Disc

Designer accessories, like a handbag or shoes

A NEW CAR

A Blu-Ray Disc player

A flat screen TV

New version of software I already have, like Apple OSX Leopard or Microsoft Office 2007

A new laptop or desktop computer

A Smartphone, like a BlackBerry or iPhone

A current generation gaming system, like a Playstation 3, Xbox 360, or Wii

Sporting equipment

Cosmetics, like new face cream or lipstick

Cooking tools, like a new blender or mixer
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METHODOLOGY PSB interviewed 1005 American consumers online from May 10-13, 2009.
Overall, the margin of error is +/- 3.1%, and larger for subgroups.



learn more PSB conducts research into consumer and business attitudes towards technology
and other issues for some of the world’s leading corporations.

For more information about PSB’s National Tech Survey for D7, visit
www.psbresearch.com/allthingsd

For more information about how PSB can provide you with Winning Knowledge™,
please visit www.psbresearch.com or contact Beth Lester at blester@ps-b.com or 
(202)962-3042.


